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CV: Samuel A. DiPiazza, Jr.

Born in 1950. Samuel DiPiazza holds a dual degree
in accounting and economics from the University
of Alabama and a Master of Science in tax account-
ing from the University of Houston.

In 1973, he joined PricewaterhouseCoopers (PwC)
and became partner in 1979. Samuel DiPiazza was
elected to the firm council in 1986 and headed the
Birmingham, Alabama and Chicago offices before
being appointed Midwest regional managing part-
ner in 1992 and managing partner of the New York
Metro Region in 1994, with a dual role as Vice
Chairman of Client Services. In 1998, he was
named the Americas Leader for Tax and Legal Ser-
vices and in 2000, Chairman and senior partner of
the U.S. firm. Since 2002, Samuel DiPiazza has
served as Chief Executive Officer of Pricewater-
houseCoopers International Limited.

Besides his engagement with PwC, he serves as a
trustee of the International Accounting Standards
Committee Foundation and as Chairman of the
Board of Trustees of The Conference Board, Inc. He
is Vice Chairman of the World Business Council on
Sustainable Development and an Executive Com-
mittee member of the International Business
Council of the World Economic Forum. He is also a
member of the Council of Foreign Relations’ Com-
mittee on Corporate Affairs and has served as a
trustee for the Financial Accounting Foundation.
Very active in civic affairs, Samuel DiPiazza is a past
Global Chairman of Junior Achievement Worldwide
and a member of the Executive Committee of the
World Trade Center Memorial Foundation.

He has been honoured as Accountant of the Year by

the Beta Alpha Psi Society and is a recipient of the
Ellis Island Medal of Honour.
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CV: Wolfgang Wagner

Born in 1957. Wolfgang Wagner holds a Master of
Business Administration from the University of
Saarland.

He became a member of the German Pricewater-
houseCoopers (PwC) Executive Management Team
in 1996, responsible for the Berlin region, before
being promoted to German Advisory Leader in
1998. From 2001 to 2003, he served as Chairman of
PwC Wider European Advisory Network. His special
professional focus is on Initial Public Offerings, pri-
vatisations and corporate finance, namely in the
energy and utility as well as the technology and tel-
ecom sectors. Wolfgang Wagner has been a mem-
ber of the global leadership team of PwC since
2003. In 2006, he was elected Senior Partner and
Chief Executive Officer of the newly established
PwC Eurofirms, the wider European Network of 20
PwC member firms with 40’000 partners and staff.

Wolfgang Wagner is Chairman of a standard set-
ting body of the German Institute of Certified
Public Accountants (CPA). He is also a noted speak-
er at the Humboldt University in Berlin, where he
frequently addresses issues relating to corporate
governance, regulations, audit and corporate fi-
nance.
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Theses

« Companies invest heavily in time and money to
comply with increased levels of regulation and
expectations of improved corporate governance.
Yet critics continue to find fault with businesses
for not being accountable enough or insufficient-
ly transparent. Companies are debating the value
of explaining where they stand on such non-
financial issues as governance, sustainability,
environmental matters and social responsibility.
In some European countries the importance of
such matters have been already emphasised and
related national requirements put in place, e.g.
regarding governance and sustainability.

Beyond the traditional historical financial data,
investors, analysts and the general public are look-
ing for “intangibles” that explain corporate beha-
viour and strategies. For example, innovative suc-
cess (perhaps measured by number of patents),
measures of customer satisfaction, product or ser-
vice defects or awards, and measures of employee
satisfaction.

As the boundaries among government, business
and civil society continue to blur and evolve, the
public will increasingly seek more and more infor-
mation from companies. “Enhanced reporting” is
Jjust the first step to meeting these growing expec-
tations from various stakeholders for more trans-
parency.

Leading companies embed sustainability, strong
governance and accountability and corporate re-
sponsibility into their strategies and culture to
create and deliver value to their stakeholders.
They do and report more than what is required.
This is especially true in the European context
where leading companies provide related infor-
mation in addition to the content legally required
for the management report.
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Discussion Questions

Why should companies report on anything other
than economic value and financial results?

Besides “financial capital’, what other capital is cri-
tical (human, natural resource, etc.)?

What is the added value of obtaining external assur-
ance on non-financial reporting?

Is reporting non-financials the answer to public
quest for company information? How else can trans-
parency be addressed?

What are the risks of transparency?
What value are leading companies creating and
delivering by integrating sustainability, governance

and accountability into their strategies and culture?

Compared to a global response on such questions
would Europe take a different view? If yes, why?

Should private equity and hedge funds be subject to
more regulation regarding transparency?
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